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Design & construction  

Created to meet the specific needs of senior 
management across all major departments 
within airports, airlines, civil aviation 
authorities, air navigation service providers, 
ground support companies and key systems 
integrators. Future Airport provides a clear 
overview of the latest industry development 
shaping airport design and operations. The 
publication boasts incisive commentary and 
analysis from the world’s most powerful 
business leaders alongside investigative and 
provocative articles from leading journalists.

Future Airport allows you to reach the most 
influential decision-makers in the industry. Your 
message will feature in a section that focuses 
specifically on your service area, identifying you 
clearly as a leading solution provider.

This service is supported online by www.
futureairport.com, which is used as a daily 
reference point for current opinion and the 
latest developments. These platforms ensure 
coverage through all available media. We strive 
to promote your products and services to those 
who need them most. Through our assortment 
of media channels we not only make sure that 
you gain the breadth and depth of exposure you 
require, but also that you can pinpoint directly 
your future partners at the right time.
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BIG INTERVIEW
■■ Martin Eurnekian, scion of an Argentinian business dynasty and CEO 
of Corporación América Airports, has recently taken on the mantle 
of chair of the Airports Council International (ACI) World Governing 
Board. In an exclusive interview with Future Airport, Eurnekian 
discusses the challenges of meeting global demand for air travel at a 
time of critical importance for the industry, the value of collaboration 
to overcome disruption, and the role of the ACI in encouraging unity 
and providing leadership.

DESIGN AND CONSTRUCTION
■■ Airports can provide a traveller with the first impression of the city 
and culture they are visiting, but all too often fail to convey a sense 
of identity cohesive with their location. David Ruiz-Celada, head of 
continuous improvement at London City Airport, and Kevin Patience, 
design director at The Design Studio, discuss the ambassadorial 
role an airport plays for the city it serves and the methods they are 
employing as London City Airport regenerates to become a reflection 
of modern London. 

■■ Airports are developing from transitional spaces to destinations in 
their own right. Breathtaking design and attractions such as swimming 
pools, gardens, museums and retail or food experiences are marking 
particular airports as must-see locations. We talk to Morikazu Chiku, 
senior managing director of facilities at Japan’s Haneda Airport, Ivy 
Wong, senior vice-president of strategy and transformation at Changi 
Airport Group, and Sarah Wittlieb, head of innovation management 
at Munich Airport, on how airports can be designed to supplant 
functionality with excitement and entertainment.

AIR TRAFFIC CONTROL/MANAGEMENT 
■■ The technological sophistication, increased automation and rising 
connectivity of air traffic control systems can expose a weakness: 
vulernability to cyberattack. We discuss potential threats and the roles 
of government, regulators and air navigation service providers (ANSPs) 
in managing them with Steve Carver, cyber committee chair at Air 
Traffic Control Association (ATCA), and Richard Morgan, director of 
national airspace security and enterprise operations at the Federal 
Aviation Administration (FAA).

TERMINAL OPERATIONS 
■■ As careful attention is focused on improving passenger flow, many 
airports are turning to refined cutting-edge technology, with 
innovations in areas ranging from wayfinding to information screens 
and retail configurations, to the ways that flow is monitored. We speak 
to Richard Curran, professor of air transport and operations at TU Delft, 
on the creative thinking shaping the future of airport operations.

■■ Airport terminals can be challenging places for many, and for 
children, they’re often liable to be alternately boring, frustrating 
and frightening. However, taking their needs into account can make 
terminals a more pleasant environment for all passengers. We speak 
to Miriam Hoekstra-van der Deen, director of airport operations at 
Schiphol – renowned for its child-friendliness – on how to best cater 
to the youngest travellers and the benefits of this approach.

ROUTES: ASIA
■■ The Asia-Pacific region leads the way in global air traffic growth 
– a trend that is predicted to continue for decades to come. 

This development reflects socio-economic changes and will have 
significant ramifications for the area’s economy, infrastructure 
and environment. We investigate current and forecasted trends in 
passenger and cargo traffic with Conrad Clifford, IATA’s regional vice-
president for Asia Pacific.

■■ India is predicted to become the world’s third-largest aviation market 
by 2024, with traveller demand rising rapidly. While the current 
availability of long-haul budget seats is limited, low-cost Indian carriers 
are expected to lead expansion of routes across the globe and open up 
a new vista for international travel to and from the subcontinent. We 
speak to SpiceJet’s chief strategy officer GP Gupta, and William Boulter, 
IndiGo’s chief commercial officer, about the low-cost market’s potential 
to revolutionise the country’s long-haul offerings.

AIRSIDE OPS
■■ Autonomous vehicles have the potential to revolutionise airfield 
efficiency, replacing vehicles that are often unused and stationary. 
With uses ranging from transporting passengers and staff to collecting 
baggage and conducting airfield maintenance, these vehicles also 
promise enhancements to sustainability and safety. We hear from 
Barbara Demaire, senior project manager at Brussels Airport Company, 
on the innovations currently being tested.

ENVIRONMENT 
■■ The large footprint of airports and their location on the fringes of 
urban areas means, through careful management, they can make 
positive contributions to the preservation of local habitats. We 
discuss the ways airports can act responsibly towards their local 
natural environment with Adam Cheeseman, London Heathrow’s 
biodiversity manager.

SAFETY 
■■ Baggage screening is set for an upgrade as increasing numbers of 
airports trial the use of computer tomography. CT scanners produce 
3D images of a bag’s contents that can be manipulated and examined 
from different angles, which can enable passengers to leave liquids 
and laptops in their luggage. We discuss this development with 
Simon Gandy, chief of aviation at Melbourne Airport, where a trial 
is currently under way.

WINTER 
■■ For airports subject to harsh winter conditions, de-icing procedures 
are vital for safe travel, but the increasing pressure to provide more 
capacity requires this process to be as efficient as possible. We talk 
to officials at Chicago O’Hare International about the importance of 
updating facilities, the new technologies changing aircraft de-icing, 
and how to maintain and improve both safety and out-to-off times. 

■■ Winter storms can wreak havoc on airport operations, with blizzard 
conditions resulting in flooding and power outages as well as heavy 
snowfall and high winds. Dealing with storms requires meticulous 
forward planning and the ability to learn from past events. We 
speak to officials at the Port Authority of New York and New Jersey 
on how airports can prepare for these extreme and unpredictable 
weather events.
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7,500 copies are distributed twice a year. The circulation is audited by the Audit Bureau of Circulation. There are 
additional distributions at key events including ATC Global, ATCA Washington, World Routes, Routes Europe,  
World ATM Congress and Inter Airport.

Airports 58%
Airlines 30%

Civil Aviation
Authorities 10%

Contractors 2%
Rest of the World 

27% Europe 36%

North America 37%

Future Airport, and its online resource futureairport.com is a unique multi-channel approach to market. An advertising 
investment will deliver a stronger return because: 

 The superior circulation means you reach more key decision-makers. 

 The focused editorial content means it is required reading. 

 The multi-channel approach means you can attract more enquiries. 

Digital Edition 20,000 copies will be sent via  
email to senior decision makers who buy, specify 
and recommend products at leading aviation 
organisations.

High Impact Your advert will be placed in an 
environment in which the reader already has an 
interest and that will stimulate a strong impulse 
to buy. However, the real value comes when major 
decision makers suddenly find a focused journal, 
specifically dedicated to their needs, that they can 
easily share with their peers and teams. 

The digital edition will provide links to your website, 
which will allow instant access or ordering. In 
addition, your advertisement or editorial can be 
enhanced with animation or video for greater 
impact and response. 

Search Engine Friendly The digital edition of 
Future Airport will be indexed by leading search 
engines, providing yet another way to draw readers 
to your advertisement. Readers looking for specific 
information will arrive at the digital magazine page 
as easily as at a website. 

Advert sizes 

Banner (468x60 pixels)  |  Mini Tower (120x300 pixels)  |  Spotlight (120x60 pixels)
Production details 
All ads must be supplied in either JPG, GIF, animated GIF, 
HTML or SWF file formats.

Readership & Circulation

 Air France/KLM

 Amsterdam Schiphol Airport

 Atlanta Hartsfield Airport

 British Airways

 CAA (Singapore)
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 Chicago O’Hare Airport

 Dubai International Airport

 Etihad

 FAA (USA)
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 Frankfurt Airport

 IAG

 ICAO – International Civil 

Aviation Organisation
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 London Heathrow Airport

 Tokyo Haneda Airport

 United Airlines
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Double Page Spread Full Page Half Page

Advertising
Quality content combined with a first-class approach to circulation will ensure that advertisers are able to reach and impress the 
business leaders they need to influence. Future Airport offers readers numerous options to respond to advertisements. Each edition 
will feature a reader response system, buyers guide listing and comprehensive advertiser index.

SALES
Jed Mendez 
Tel: +44 (0) 20 7936 6438
Email: jed.mendez@compelo.com

EDITOR
Grace Allen 
Tel: +44 (0) 20 3096 2683
Email: grace.allen@compelo.com

Contact

Sponsorship package

Sponsorship opportunities and rates

 Colour Mono

Double-page spread £9,900 £8,700

Single page £5,900 £5,100

Half page £3,950 £3,250

Outside back cover £9,950 £9,950

Belly band  £6,250

Interview one page  £6,490

Interview two pages  £10,890

1. Full page colour advertisement
2. Interview/Editorial 
4. Company/Product profile on the Future Airport website with 

hyperlink for six months
5. Rich media content (ie videos) both on-line and in the digital 

edition of the magazine
6. Duplication of Advertisement and editorial within the digital 

edition of the magazine
7. Press release service to our online subscribers for six months 
8. Articles/business briefs online at your request for six months

Publication Date: November/December & May/June 
Copy Deadline: November & May
Cost Full Package: £6900


