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acoustic insulation, airspace 
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  Passenger handling  

Created to meet the specific needs of senior 
management across all major departments 
within airports, airlines, civil aviation 
authorities, air navigation service providers, 
ground support companies and key systems 
integrators. Future Airport provides a clear 
overview of the latest industry development 
shaping airport design and operations. The 
publication boasts incisive commentary and 
analysis from the world’s most powerful 
business leaders alongside investigative and 
provocative articles from leading journalists.

Future Airport allows you to reach the most 
influential decision-makers in the industry. Your 
message will feature in a section that focuses 
specifically on your service area, identifying you 
clearly as a leading solution provider.

This service is supported online by www.
futureairport.com, which is used as a daily 
reference point for current opinion and the 
latest developments. These platforms ensure 
coverage through all available media. We strive 
to promote your products and services to those 
who need them most. Through our assortment 
of media channels we not only make sure that 
you gain the breadth and depth of exposure you 
require, but also that you can pinpoint directly 
your future partners at the right time.
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AIRSIDE OPERATIONS
■■ Hartsfield-Jackson is using drones to assist with runway 
maintenance enabling officials to ‘3D map’ the runway. We discuss 
the potential of drones with Chaim Van Prooyen, who is overseeing 
the project. 

BIg INTERvIEw 
■■ At the most recent International Air Transport Association 
(IATA) general meeting, attendees agreed on a resolution to 
accelerate the modernisation and transformation of the air 
cargo industry. This builds on the World Trade Organisation’s 
Trade Facilitation Agreement, which is predicted to boost trade 
growth by $1 trillion. We discuss the implications with IATA 
CEO Alexandre de Juniac. 

IT & SOfTwARE
■■ An increasing number of operators are recognising the huge 
potential of the single token concept, which authenticates 
and verifies a passenger’s passport and biometrics only once 
per journey.  We discuss with Sari Nevanlinna, head of ground 
experience and ancillary at Finnair, and Heikki Koski, vice-president 
of Helsinki Airport for Finavia.  

PASSENgER hANDlINg
■■ Airport mobile apps using beacon technology can significantly 
improve the passenger experience in numerous ways - enabling 
users to view security wait times, estimate walk times to the 
gate, and streamline the check-in process. We speak to Emilio T. 
González, director at Miami airport, one of the first airports to use 
Beacon apps. 
 
■■ In a world first, George Bush Intercontinental Airport (IAH) 
and William P Hobby Airport (HOU) are debuting wayfinding 
technology that doesn’t require downloading a separate app to 
smart devices. We discuss with Kathleen Boyd, head of marketing 
for the Houston Airport System. 
 

SAfETy AND SEcuRITy
■■ “We’re rapidly moving towards a day when your fingerprint, iris 
or face will become the only ID you’ll need for any number of 
transactions throughout a given day.” Delta Air Lines has revealed 
plans to trial fingerprint recognition technology at various phases 
of the airport journey. We discuss with Gil West, Delta’s COO. 

■■ The UN has urged airports to take action on human trafficking 
and airports are now instigating programmes to identify traffickers 
as well as people being trafficked. We meet Stephanie Sorquira, 
programme coordinator,  International Human Trafficking Institute, 
to discuss what can be done about the problem.  We also speak 
to officials from Hartsfield-Jackson Atlanta International Airport 
and Delta Air Lines who are raising awareness through various 
projects. Plus, a group of flight attendants, Airline Ambassadors 
International, have set up an initiative to tackle the issue. We 
discuss with Nancy Rivard, the president and founder.  

Editorial Features Winter 2017

ATc 
■■ Future Airport inteviews Single European Sky Air Traffic 
Management Research managing director Massimo Garbini. 

■■ For the first time in Germany, a passenger aircraft was landed 
using a new satellite-based precision approach at Bremen airport. 
It was completed without the assistance of orthodox ground-based 
navigation. Previously, it had only been possible to guide aircraft to 
“decision height” by ground-based systems. We speak with Bremen 
airport aviation head Christian Knuschke. 

■■ In the Faroe Islands’ at Vágar Airport in the North Atlantic, 
airplanes are guided to the ground by satellites rather than air 
traffic controllers in a runway-side tower. We interview Jákup 
Sverri Kass Stjóri CEO at Vágar. 

TERmINAl OPERATIONS
■■ Norway’s Oslo Airport has built a new terminal extension heralded 
as the “world’s greenest terminal”.  The building features impressive 
sustainable and energy-efficient structures and was created using 
concrete mixed with volcanic ash. We talk to principle architect 
Gudmund Stokke of MNAL about this project, and Øyvind Hasaas 
CEO of Oslo airport. 

ENvIRONmENT
■■ Gatwick Airport is now carbon neutral. This year it has built the 
world’s first category one airline waste plant, generating energy for 
the North Terminal, and has also introduced an electric car-sharing 
service, a first for a UK airport. We speak to Charles Kirwin Taylor, 
corporate affairs and sustainability director at Gatwick Airport, 
to discuss how the airport has implemented the changes. We also 
visit Keflavík Airport, an award-winning airport run by geothermal 
energy, to speak to CEO Bjorn Oli Hauksson, who is in charge of the 
project. 

ROuTES
■■ According to an ACI report, 80% of small airports are making a 
loss. We talk to Henri Hansson, senior vice-president, technical and 
environmental services at Finavia and chair of ACI Europe’s regional 
airport forum, about how smaller airports can survive within a low-
cost environment. We discuss the challenges with Deirdre Clune, 
member of the European Parliament committee on transport and 
tourism and speak to small airports including Castellon Airport, the 
first airport in Spain managed and operated by a private operator: 
EDEIS. We also talk to Cumbria Local Enterprise  Partnership (LEP), 
which is investing £5 million to bring international flights to Cumbria.

Editorial content is subject to change.
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7,500 copies are distributed twice a year. There are additional distributions at key events including ATC Global, 
ATCA Washington, World Routes, Routes Europe, World ATM Congressand Inter Airport.

Airports 58%
Airlines 30%

Civil Aviation
Authorities 10%

Contractors 2%
Rest of the World 

27% Europe 36%

North America 37%

future Airport, and its online resource futureairport.com is a unique multi-channel approach to market. An advertising 
investment will deliver a stronger return because: 

 The superior circulation means you reach more key decision-makers. 

 The focused editorial content means it is required reading. 

 The multi-channel approach means you can attract more enquiries. 

Digital Edition 20,000 copies will be sent via  
email to senior decision makers who buy, specify 
and recommend products at leading aviation 
organisations.

high Impact Your advert will be placed in an 
environment in which the reader already has an 
interest and that will stimulate a strong impulse 
to buy. However, the real value comes when major 
decision makers suddenly find a focused journal, 
specifically dedicated to their needs, that they can 
easily share with their peers and teams. 

The digital edition will provide links to your website, 
which will allow instant access or ordering. In 
addition, your advertisement or editorial can be 
enhanced with animation or video for greater 
impact and response. 

Search Engine friendly The digital edition of 
Future Airport will be indexed by leading search 
engines, providing yet another way to draw readers 
to your advertisement. Readers looking for specific 
information will arrive at the digital magazine page 
as easily as at a website. 

Advert sizes 

Banner (468x60 pixels)  |  Mini Tower (120x300 pixels)  |  Spotlight (120x60 pixels)
Production details 
All ads must be supplied in either JPG, GIF, animated GIF, 
HTML or SWF file formats.
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Double Page Spread full Page half Page

Advertising
Quality content combined with a first-class approach to circulation will ensure that advertisers are able to reach and impress the 
business leaders they need to influence. future Airport offers readers numerous options to respond to advertisements. Each edition 
will feature a reader response system, buyers guide listing and comprehensive advertiser index.

SAlES
Jed Mendez 
Tel: +44 (0) 20 7936 6438
Email: jed.mendez@compelo.com

EDITOR
Stephen Hall
Tel: +44 (0) 20 7336 5261

Email: stephen.hall@compelo.com

Contact

Sponsorship package

Sponsorship opportunities and rates

 Colour Mono

Double-page spread £9,900 £8,700

Single page £5,900 £5,100

Half page £3,950 £3,250

Outside back cover £9,950 £9,950

Belly band  £6,250

Interview one page  £6,490

Interview two pages  £10,890

1. Full page colour advertisement
2. Interview/Editorial 
4. Company/Product profile on the Future Airport website with 

hyperlink for six months
5. Rich media content (ie videos) both on-line and in the digital 

edition of the magazine
6. Duplication of Advertisement and editorial within the digital 

edition of the magazine
7. Press release service to our online subscribers for six months 
8. Articles/business briefs online at your request for six months

Publication Date: November/December 2017 & May/June 2018 
Copy Deadline: November 2017 & May 2018
Cost Full Package: £6900


